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ABSTRAKSI 
Harga saham adalah indikator keberhasilan pengelolaan suatu perusahaan, 
jika harga saham mengalami kenaikan, maka investor menilai perusahaan berhasil 
dalam mengelola usahanya. Akan tetapi jika harga saham mengalami penurunan 
maka dapat menurunkan nilai perusahaan di mata investor. Tujuan penelitian ini 
untuk mengetahui pengaruh EPS, PER, EVA dan MVA terhadap Harga Saham 
pada Perusahaan Manufaktur Sub Sektor Plastik dan Kemasan yang terdaftar di 
Bursa Efek Indonesia periode 2013-2017 baik secara parsial maupun simultan. 
Metode Pengumpulan data yang digunakan dalam penelitian ini menggunakan 
teknik penentuan sampling jenuh (sensus) dan sebanyak 9 perusahaan yang telah 
memenuhi sampel. Teknik analisis data yang digunakan adalah teknik analisi 
regresi linier berganda. 
Hasil kesimpulan menunjukkan bahwa dari variabel EPS dan PER 
berpengaruh secara parsial terhadap Harga Saham pada perusahaan dalam sampel. 
Sedangkan EVA dan MVA tidak terdapat pengaruh secara parsial terhadap Harga 
saham pada perusahaan dalam sampel.Variabel EPS, PER, EVA dan MVA secara 
bersama-sama mempunyai pengaruh positif dan signifikan terhadap Harga Saham 
pada perusahaan manufaktur sub sektor plastik dan kemasan yang terdaftar 
diBursa Efek Indonesia periode 2013-2017. 
 
Kata kunci : Earning Per Share, Price Earning Ratio, Economic Value Added, 







ANALYSIS OF THE EFFECT OF EARNING PER SHARE (EPS), PRICE 
EARNING RATIO (PER), ECONOMIC VALUE ADDED (EVA), AND 
MARKET VALUE ADDED (MVA) TO SHARE PRICES IN THE 
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ABSTRACT 
 The stock price is an indicator of the success of managing a company, if 
the stock price increases, then investors assess the company is successful in 
managing its business. However, if the share price decreases, it can reduce the 
value of the company in the eyes of investors. The purpose of this study was to 
determine the effect of EPS, PER, EVA and MVA on Stock Prices in Plastic and 
Packaging Sub Sector Manufacturing Companies listed on the Indonesia Stock 
Exchange for the 2013-2017 period either partially or simultaneously. The data 
collection method used in this study uses the technique of determining the 
saturation sampling (census) and as many as 9 companies that have fulfilled the 
sample. The data analysis technique used is multiple linear regression analysis 
techniques. 
 The conclusion shows that the EPS and PER variables partially 
influence the Stock Price of the company in the sample. Whereas EVA and MVA 
have no partial effect on the stock prices of the companies in the sample. EPS, 
PER, EVA and MVA variables together have a positive and significant effect on 
stock prices on plastic and packaging sub sector manufacturing companies listed 
on the Stock Exchange Indonesia for the period 2013-2017. 
 
Keyword : Earning Per Share, Price Earning Ratio, Economic Value Added, 
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